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01. Introduction 
Clothes are a key part of our society and culture, as it not only provides us with protection 
and comfort, but is also a form of expression and communication. The clothes we choose 
may reflect our personality, our values, our social status and even our profession. Fashion 
and trends change constantly, however the importance of clothes as an instrument to 
express our identity and communicate something about ourselves has endured 
throughout history. Furthermore, the fashion industry is one of the world’s largest and 
most powerful: it has a market value of about 2.5 trillion dollars and is estimated to 
contribute 2% of the global gross domestic market (GDP) (Fashion United, 2021). 

However, fashion is one of the most contaminating sectors on the planet according to 
Greenpeace (2021), particularly fast fashion. In addition, according to the World Wide 
Fund for Nature (WWF), this type of fashion is responsible for around 20% of waste water 
and 10% of carbon emissions worldwide (2020). 

In view of the above, the purpose of this study is to examine the opinion of the inhabitants 
of the Basque Country as regards fashion and the textile industry: Will we wear clothes 
bearing in mind the environment? Will we change our consumer habits as regards 
clothing? Are we seeking a fashion with a more innovative approach looking forward? Will 
the fashion industry advance towards more sustainable practices? 

This study focusses on responding to these and other issues, examining the perception 
of the Basque society as regards the transformations expected in fashion in the future, 
as well as its level of knowledge and points of view in respect thereof.  

 

 



 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

02. Identity and fashion 
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Very much Quite a lot A little Nothing Do not know 
 

 

Clothing is a key element of our identity: such is considered by 73.8% of society… 
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… although only half believe that clothing will continue to be relevant in the future.  
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Almost 1 out of 3 considers we will dress worse than now in 2050, whereas 19.3% 
believe we will dress better.  
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44.3% between 18-
24 years old and 

33.9% between 25-34 
believe we will do it better. 
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The predominant colour in our society is black according to a large majority, 
followed by blue and white. 
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Although more than 1 out of every 5 are indifferent, 3 out of every 10 would like the most 
commonly worn colour in the future to be blue, followed by white and black.  
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Suits, ties and high-heeled shoes will continue to exist in 2050: this is believed by more 
than half of the population of the Basque Country. 
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Men’s and women’s wear sections would disappear, that is to say, 

a gender free fashion. 
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Only a minority is in favour of the men’s and women’s wear sections disappearing 
in the future. 
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In general, citizens consider they agree with the number of garments they own. However, 
around 30% have more shoes, trousers and t-shirts than they would like to have.  

 
*% of those who say they use/would use 

 

  

 

  

 

 
 

 

 

 

 
 

 
 

 

 

 

 

 

 

 

 



 

 
 

 

 
 

 
 

 

 
 

 

 

03. Climate change and 
fashion 
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Most of the environmental problems associated to the fashion industry are known among 
citizens. However, only 41.8% have heard or read that thousands of microplastic particles are 
released in every wash. 
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manufacture a pair 
of jeans 10,000 
litres of water are 
needed. 
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are not recycled and 
end up in developing 
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Even so, only 1 out of every 3 consider they have adequate information to choose the 
clothes that best respect and care for the environment. 
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Reduce the consumption of clothes buying only those needed is the key measure to mitigate 
the climate crisis. In addition, more than half understand that buying clothes with sustainable materials, 
placing them in clothing bins, and taking care and repairing them, would also have a positive impact. 

 
 

 

 

 

Buy only the clothes I need 

Buy clothes made with materials which respect and 
care for the environment 

 

Place the clothes I don’t use in clothing bins 

Take care of and repair my clothes 

Buy second-hand clothes 

Sell the clothes I don’t wear 

Buy local clothing brands 

Try to avoid large Fast Fashion stores 

Rent out clothes 

None of the above 

 



 

 
 

 

 
 

 
 

 

 
 

 

 

04. How will we dress in the 
future? 
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There is no unanimous consensus as regards the environment being be the main purchasing 
driver in the future: 45.6% thinks so, whereas a similar percentage think the opposite. 

 

However, 6 out of every 10 do believe they will dress by respecting the environment more.  
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Neither does society unanimously consider the most vulnerable people will have greater 
access to sustainable clothing. 
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Only a minority believe it likely that people will dress only out of necessity. 
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For citizens it is important for brands to endeavour to offer all the sizes there are 
in society. 
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Although more than half would like clothes to be biodegradable in the future, Basque society 
does not seem very in favour of a futuristic fashion: less than 10% would like to go shopping in a 
virtual world, that clothes be made from living fabrics or created with sprays. 
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The areas to leave, exchange or sell unused clothes are the main requirement of the stores 
of the future. In addition, it is requested that clothes that are not environmentally friendly be 
easy to identify, they should have a repair service and for there to be no plastic.  
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05. Habits and trends to 

a sustainable fashion 
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Half of the citizens consider they buy clothes “rationally”: 49.9% only buy the clothes they 
need, although 40.4% consume in excess.

 

 

 

respectively, buy more than they 
need. 

8.5 

31.9 

49.9 



38,8 34,8 31.1 27.1 
22.9 

2.9 

 
 
 
 
 

 
 
 
 
 

 

 

 

 

% of the total population 
 
 

 
 
 

 
Habits and intention of 

5.6 

12.3 
   5.8   

19.7 

 3.3 

26.3 

  10.8   
20,4 

  
36.7 

   7.4     

changing to more 
sustainable actions 

 

 
 
 

82.1 

  
 

 
74.5 

  
 

 
70.4 

 50.3   
44,8 

  

 
32.1 

 
65.5 74.2 I don’t and I would 

not like to do it 

 
I don’t but would 

like to do it 
 

            I already do it 

 

 

 

Place clothes 

I do not use 

into clothing 
bins  

 

Care for 

and repair my 

clothes  

 

Buy only 

the clothes 

I need 

 

Buy local 

clothes brands  

 

Sell the 

clothes I do 

not use  

 

Buy second-

hand clothes 

 

Buy clothes 

made with 

environmentallyly 
friendly  

materials 

 

Rent out clothes 

 

 
 

 

The most common habit is to place unused clothes in clothing bins, followed by taking 
care of and repairing clothes and buying only the clothes one needs. Conversely, only 
3% rent out clothes and a large majority are neither prepared to do so. 
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According to 45.3% of the population in 2050 people will continue to throw clothes into the 
garbage. 
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Sewing at home is a habit which will disappear according to 58% of the citizens. 
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Sales will endure in the future according to a large majority, whereas a similar percentage 
believe that t-shirts for 1 euro will not. 
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06. Industry and fashion 
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The majority trust that in 2050 the fashion industry will offer more environmentally 
friendly products. 
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More than 70% have a negative perception of brands launching so many collections every 
year. 
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Optimism is not strong regarding the future of the fashion industry in the Basque Country: 
close to 50% consider that the industry of the Basque Country will not be a benchmark in 
the sector and it will not have enough textile workshops to produce clothing of local brands.  
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50% believe that, there will continue to be tailors and 
dressmakers in the future. 
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Citizens defend a fairer distribution of the profits of the fashion industry in the 
Basque Country. 
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07. How to regulate fashion? 
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The elements most demanded on clothing labels are the composition, a stamp 
ensuring it has been produced under decent working conditions and the country of 
manufacture. 
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Citizens are in favour of increasing taxation on less environmentally friendly clothing.  
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And, more than half believe that in 2050 governments will put a ban on clothing which is 
more harmful to the environment. 
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A majority demand for fast fashion store chains to have advertising on their premises about the 
harm they cause the environment, and even 1 out of every 3 consider that this type of store 
chains should disappear. 

 

 

 

 

 

 

 

Young people demand it to a large extent: 
64.7% between 18-24 years old and 60.4% 

between 25-34. 
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Support for putting a ban on animal farms used for clothing is widespread among Basque 
citizens.  
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08. Keys to the fashion of 

the future 
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Although clothing is a key feature of its identity (73.8%), Basque society considers this 
relevance will decrease in the future. Furthermore, almost one out of every three believes 
we will dress worse in the future.  

 
Even though the colour black is more extensively worn in society, almost 30% express 
their desire for blue to be the predominant colour in the future. 
 

More than half of the respondents think that suits, ties and high-heeled shoes will 
continue to exist in 2050. 

Only a minority, barely 20%, is in favour of men’s and women’s wear sections disappearing. 
Young people 18-24 years old are significantly more in favour of a gender-free fashion. 
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The majority of citizens are familiar with the environmental problems related to the 
fashion industry. However, only 34% consider they have enough information to choose 
environmentally friendly clothing. 

 
In order to combat climate change, society considers that the most effective measure is to 
reduce the consumption of clothing by buying only what is necessary (72.3%). Almost 
60% also advocate for buying clothing made with sustainable materials, place it in clothing bins, and 
to take care of and repair it. 
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Close to 60% consider that we will have a greater commitment with the environment when 
dressing. However, there is no consensus on whether protecting the environment will be the 
main reason for buying clothing in the future: this believed by 45.6%. 

 

Although society is not in favour of a gender-free fashion, the large majority believe that 
fashion should be more inclusive: almost 90% demand that clothing come in all the sizes that 
exist in the population. 

As regards the changes they would like in the future, the majority is not interested in a 
futuristic fashion: less than 10% would agree with buying in a virtual world, using clothing 
manufactured with living fabrics and produced with sprays. Conversely, they do defend a more 
sustainable fashion: 50% want clothing to be biodegradable and more than 40% want clothing 
production to be reduced.  

Regarding the stores of the future, almost 60% would like for there to be areas for placing, 
exchanging or selling clothes which are not used anymore. Furthermore, more than half 
are in favour of clothing that is not environmentally friendly be properly identified, that 
repair services be offered and for plastics to not be used.  
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Half of the citizens buy only necessary clothing, whereas 40.4% consume more than they 
need. 

 

The majority have as most frequent habits placing unused clothing into specific bins, 

taking care of and repairing garments they have and only buying clothes they need. By 
contrast, renting out is an uncommon practice, since only 3% of the respondents do so, and 
the majority are not prepared to do so. 

Almost half of the population estimates that, by 2050, the problem of throwing clothing into 
the garbage will persist.  

58% consider that sewing at home will disappear in the future. Conversely, 75% of the Basque 
people believe that sales will continue to exist in the future, whereas a similar percentage think 
that t-shirts for 1 euro will cease to be a common practice in the fashion industry. 
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Only half believe that tailors and dressmakers will continue to be relevant in the sector. 

 
The large majority considers that practices as common as sales will continue to exist in 

the future, although more than 70% perceive as negative that brands launch so many 
collections every year. In fact, a large majority hope that the fashion industry will 
evolve towards more environmentally friendly products and considers that unsustainable 
practices, such as t-shirts for 1 euro, will disappear from now to 2050. 

 

As regards the information that should be included on clothing labels, the aspects most 
demanded are its composition (72.8%), a certificate which guarantees that it has 
been produced under decent working conditions (72.4%) and the country of 
manufacture (60.4%). 

 
By being informed of the fashion industry’s environmental problems, society fully requires 
fast fashion store chains to inform consumers about the environmental impact of 
the products on their premises, and a third of the population even considers that these store 
chains should disappear.  
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There is a consensus between citizens in the Basque Country in favour of a fairer distribution of 
the profits generated by the fashion sector. Furthermore, there is unanimous support for 
increasing taxes on less sustainable clothing. 

More than half believe that governments will ban fabrics which are more environmentally 
harmful by 2050 and more than 6 out of every 10 support the banning of animal farms used in 
the fashion industry. 

 
Finally, there is a predominant pessimistic attitude as regards the future of the fashion industry 
in the Basque Country: almost half of the population believes the region will not be a 
benchmark in the sector and there will be a lack of textile workshops for producing local 
clothing brands. 

 



 

 
 

 

 
 

 
 

 

 
 

 
 

 

 

09. Technical details 



 

 

 

 
 

Technical details 
 
 

 
 

 

UNIVERSE 
Population resident in the Basque 
Country 18 years old and above 

 

SAMPLE SIZE  
1.000 surveys 

Quotas by sex, age and province 

PROCEDURE 

Online survey (CAWI) 

 

 
SAMPLING ERROR 

±3.1 percentage points, considering p=q=50% amd a confidence level of 95% on the 
assumption of simple random sampling. 

 

 

FIELDWORK 

From27/02/2023 to 21/03/2023 

QUESTIONNAIRE 

17 questions + socio-demographic questions 

 

 
 

 

 
 

 
 

 
 



 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

 

 
 

 
  

 

  



 


